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ADIRAM’s full-tleeved ruffied knitted 
sult (above) with lacey yoke and 
pleated skirt, Design by Shuky Levy, 


GALAXY's Ninotchka look in imita- 
tlon fur and leather (above) designed 
by Shuky Levy. Below BARBOUR's 
mint dress in variegated stripes 
designed by Lily Darwish. . 


Fash 


EVEN THOUGH fashion exports 
last year decreased by 6.6 per cent 
to $285 million, the fiscal drop is not 
an accurate reflection of the true 
state of the industry. Unit sales in- 
creased, but were sold at low profit 
margins or at cost price because 
manufacturers who wanted to keep 
a firm footing in European markets 
were forced to concede to hard 
bargains driven by European 
buyers. 

Devaluation of European curren- 
cies in relation to the U.S. dollar 
coupled with growing world wide 
unemployment which is putting 
restrictions on buying power, have 
prompted a more cautious attitude 
on the part of buyers for depari- 
ment stores and mail order 
catalogues, What Israeli manufac- 
turers lost on the swings, they made 
on the roundabouts. 

A zoom in local market demand 
pushed fashion production up by [0 
per cent and helped to create new 
Job opportunities. Manpower in the 
fashion industry grew by 7% per 
cent. Hannah Weiss, head of the 
RTW division at the Ministry of 
Trade and Industry is optimistic 
that Israel's fashion industry will 
weather the economic storm, and 
Notes that nguinst the backdrop of 
globut crises, Israel's fashion people 
have proved their ability to hold 
their heads above water. 


THE GENERAL philosophy of the 
industry these days is that if you 
can't bring Mohammed to the 
mountain, you bring the mountain 
to Mohammed. For the past several 
seasons, there has been a dearth of 
Anterican buyers at Israel Fashion 
Weeks. Even in these tough times, 
90 per cent of Israel's fashion ex- 
ports still go to Europe, But the 
American market offers a greul 
potential for Isracli manulacturers, 
and 31 of them will be travelling to 
New York curly next month to pre- 
sent an Isrueli solo show of 
sportswear, knitwear und 
leathenvear at the UN Pliza hotel 
during March 8-12. An intensive 
promotional campuign is currently 
being mounted in the U.S. 

Some manufacturers admit that 
they are not setting their hopes too 
high, and are viewing their visit to 
America as an exploratory mission 
more than an export venture. Many 
are interested in finding permanent 
representatives in the U.S. so that 
their merchandise can be on con- 
stant display, and to facilitate feed- 
‘back on what the market wants. 
Some of the manufacturers going to 
New York, will also be represented 
at another Israeli solo show at the 
Atlantic Sheraton hotel, Zurich, 
during February 24-26, and yet 
another group will be giving Israeli 


fashion wider exposure in Dus-' 


sefdorf during March 7-10. 


INNOVATIONS In collections go 
beyond catering to the new fashion 
trends. Gingette, which has recently 
extended its premises, has also ex- 


tended its lengths, and this year is © 


coming out for the first time with 
full tength suede and leather coats, 
some with fur trims. The collection 
designed by Hava Shelman, com- 


5. blues the saftest nappas with pigskin 

aa od apart tyles in a rich’ 
Sr eicdopa: a ances ἡ, colour’-— impérial jade, pccasional- 

ly off-aet phe and black. Export . 
. Ma ‘Avner, Zentrier seca 0 
*polntda being over-extravagant with 
the collection ..- 


icent array of 


kaleldoscope of colours dominated 


by: brillisnt, full-bodigd turquoise, - 
;.. pipe plum, deep lavender, inky blue 
“metallic grey, black -and . white. 


Ruweo-Asintic influences show ὦ 


τ Manger 


ion briefs 


Greer Fay Cashman 


strongly in blouson jackels, which 
for the most part are high collared 
with asymmetric closures. There is 
also a suggestion of the Spanish 
matador in embroidered nappa 
knicker suits with bolero tops. Ap- 
Pliques which are synonymous with 
Gingette, take on irregular 
Reometric graphics and huge trail- 
ing leaf effects in boxy tunics. Conts 
are full in the back and straight in 
the front, with pulted sleeves 
enhuncing oval, gold piped und 
embroidered yokes. Other than 
knickers, punts are generally 
straight to contrast with the volume 
of the blousons. The collection also 
includes αὶ good choice of stright 
and tull skirts. 


A NEW STAR is tooming on the 
fashion horizon. Reintex, manufac- 
turers of raincoats and jackets, have 
opened up a new subsidiary under 
the trade name of Galaxy for the 
production of high fashion 
Sportsweur, The collection created 
by Shuky Levy, will be shown as a 
separate linc in the Reintex mange 
during Fashion Week. Made up of 
imitation fur and leather, glazed 
cotton and plaids, the Galnxy group 
evokes vivid Ninotchka images, and 
successfully blends a chrrming, 
historic inspiration with a modern, 
outdoar life-style. 


LEVY has also designed the Adiram 
knitwear collection in which the ue- 
cent is on feminmmity in flowing, 
dolnnin sleeved sweaters, lacy skirts 
with scalloped edges, fur collars and 
culfs, cap frills on shoulders lv 
create a (Wwo-in-one effect, pom 
poms und ringed tassles. Levy tre- 
quently combines textures und dif- 
ferent stitch patterns such as che- 
nille and stocking stitch to 
demonstrate (he timitless variables 
in updating classic designs. The 
colour chart in the Adiram super- 
soft acrylickambswool collection is 
terra cotla, lavender, burnt sienna, 
off-white and deep jade. 


THE KNITWEAR collections are 
among the most interesting groups 
at Fashion Week, because every 
designer has come up with 
something which the others don't 
have. Dorina is moving towards a 
younger market, with a much 
greater emphasis on the sporty, 
carefree look. A vibrant palette of 
colour runs through a pioneer jac- 
quard in abstract checks. Although 
other knitwear companies have in- 
cluded capes in their baroque 
groups, no-one has put as much 
volume into acape as has Dorina, to 
create the full sense of drama which 
the word Baroque suggests. In the 
more classic lady-like styles, Dorina 
has little white dresses with vertical 
ruffles down the front, With its of- 
ferings of ribbed leg warmers, lively 
sweater dresses, roomy culoftes and 
cheeky knickers, Dorina is bound to 
penetrate new markets and show 
substantial increases on ite SI. mil- 
lion exporta.of last year. 


ALED |s-playing it safe after a aet- 


' back in sales-and is producing is 
whole collection in only one key 


‘the presentation of 


designed by Dorin Frankfurt and 
Lili Malchi, while he does not have 
signed orders in hand. The sofl, 
short bulky sweaters with leg-o- 
mutton sleeves, the one-size semi- 
Sheer floats with detachable [rilled 
collars, the sleeved ponchos, the 
cropped harlequin jackets and the 
romantic voile cocktail wear can all 
be reproduced in colours to suit 
buyers’ requirements. 


SHELLY REFUAH, resident 
designer at Haschachar has aos- 
sembled a light and shadow collec- 
tion with machle pule pastels in 
chequer-boards and tweeds con, 
trasting sharply with variations of 
the same theme in dark, stormy 
tones, Refuah has a wonderful way 
with texture and colour, and this 
season, hus enriched the minge of 
dresses und co-ordinates with beth 
subtle and opulent use of gold. 


CHIC, YOUNG, romantic and 
Original are some of the adjectives 
which spring to mind with respect to 
the fresh-looking knits created for 
Yaffit by Yardenn Ziv. Hooded 
bagnolettes udd a different moud to 
sweaters und dresses — u carry-over 
from Sherwood forest; countrified 
jacquard capes in shades of brick 
und beige look marvellous with tie- 
front sweaters, jacquard culoties und 
a little jacquard pouch, Ziv his ad- 
ded pouches mounted on belts ta all 
the groups in the collection with 
particularly stunning impressions in 
combinations of graded stripes und 
solids in air force blue, hot pink, sky 
blue and lilue, Little Red Riding 
Hood capes in colours other than 
red have fanciful appliques on the 
hemlines. Ziv has also paid a greut 
deal of sltention lo shoulder details 
und clever use of chenille trims. 


HAND-THREADED silk ribbons 
in sleeves and bodices nre the eye- 
catchers at Helen Knits, but Export 
Manager Arye Shalom ruefully con- 
cludes that the degree of hand-work 
will put too high a price tag on these 
attractive garments, and believes 
that his best sellers will be bulky 


.tweeds and black evening sheers 


with multi-coloured glitter ribbing. 

The tweeds, in heavy-laoking but 
lightweight long-line jackets are 
paired with dresses, skirts and 
sweaters in solid tones with tweed 
embroideries. For a more refined 
look, Helen Knits also has silky 
sweaters with shirred shoulders or 
wing sleeves. Cardigans with draw 
string belts can be worn loose and” 
straight. When the belt is pulled in 
tight, it results in Ὁ peplum effect. 


NOTHING SEEMS to stile the 
resitess imagination of Gab] Model's 
Gabi Feinstein, whose knitteds are 
nothing short of works of art, Fein- 


YAFFIT's solid, striped and jacquard 
five-piece knitted voung-at-hwart co- 
ordinates designed hy Yurdeaa Ziv. 


GINGETTE's embroidered leather 
Knicker suit designed by Hava 
Shalman (above) and PAPCQ's 
three-piece velour co-ordinates with 
Sitter bands designed by Miri Shafir. 


7 “ Ἢ a: 


stein’s talent with texture ‘is un- 
believable. ‘*] can*t produce 
anything smooth" she says. “11 just 
doesn't have the right look.” Using 
acrylic/wool/mohair blends in a 
rainbow of tweedy yarns, she has- 
dreamed up ribbed, tuted surfaces 
and cable chain effects tn single, 
double and triple.widths. The rich 
interplay .of ‘colour against ocutral 
backgrounds exudésa senso of quiet 
luxury. Another Innovation in 
_Feinstein's crentions is the ἰη- 
troductién of woven fabrics from 


_ the same’yarna gg her kuit@vear. The 
weaves are ‘primarily for pants to’. 
τ give them. a ‘sturdier durability 

- wit 


hout detracting from: the: totel - 


Ὦ 


. (Continued on page’ 6). 


{Contiaued fram page 5) 
look. deunstem his let her head go 
Wilt romantic, rulffe trimmed capes 
and three femelle cats 
with roles net μι ΒΝ. 
Amang her lanpuy leek olfer- 
tas are lacey wash diaganilly oibbed 
Rowkers, the dalton sath tre colour 
braided belts, She aba has woven 
kre kee. co ultebright pit. 


WHEE SO ΤΙ COATES ta Stupus, nee 
ante on Che country edi oeutde: Bare 
Hatt. Us camipany resent) tee 
quired a wampaterized Striper, the 
fitout as kimi sn ταν" and one at 
the fess tn the at huropg. ΝΥΝ 
med fer enpmeecred and panei 
SETI Pa TS Meiers Can store 9 dt 
Aille rent pitteros A touch an ia hut 
Ton produves a dew pattern in lea 
than a minute, Vhe nuchine can 
produce between 80-100 kilos ol 
Πι| τὶς incan αὶ tour day, whereas ἃ 
regular nan-computerized striper 
produces only 20-25 kilos ef fabric 
inthe same tar π. Designer Lily 
Darwish hay heen hava αὶ great 
hing in devising new stripe com. 
binitions i brushed cotton for Bare 
bour'’s gatlection of drewes aid ae 
πινὸ sporty cur lor men, Wane and 
children. Oarwish has added 
romantic uvertunes to sweat shirts 
sid His dresses Wath embroideries, 
lures piping, square shoulder aps 
ark rutfled yokes. 


WITHOSTIEL price campention i 
{γύρον Ladsinis keeping its collec: 
Won as stiple so peasttle (a ἀν αἰαὶ 
mark-ups impayed: by extra εἰσί αν. 
The nest eatensive [tie isa swat 
ὙΠΙΓΕΝ 1Π mene ἢ aver-prints, 
Vancier nents ἢ ΔΎ ΠΤ 
ΗἸ μι] sins at CMP Teer ies 
and applnjoes. Τα αν comantie 
Comesasfor 1. tha: ΜΔ ΘΗ stare isd 
Tacy Daur Pan collar 

Δα ΜΈΝ to Veda tstukeu, 
he snow Tending export har Pere 
τὰν the «αὐῃράτν αν Che Cast uy israel 
tee pronfuce eta shiew ear 
“Other Canis are shine np Baar 
ACHES Wath at hE bok she wtys, 
“but we've ven thie real thigg, wath 
padded pants and packels to keep 
aut the colt.’ The collection 
designed by Qded Gera, his been 
fashiuned trom waler resistant 
fahnes such as polyester cotton und 
pulyamud. Juckets und pams are 
saturated with obvious and hidden 
aippers and huge kangaroo 
pockets, One draw-string jacket has 
four zippered pclal-pouch pockets 
along the waist-line. The ski-wear 
co-ordinates with pure cotton jug- 
ging outfits in which the accent 15 
on baroque with heavily banded 
sleeves and leggings. and the fabric 
gathered between the bands. 
Bardeaus, cotfee, achre, black, 
olive green, bottle green, turquoise, 
αν blue, royal blue and white with 
shiny and matt surfaces are used in 
f und in colour combinations in 
geometric blocks and arches. 


THE GERA signature can alse be 
seen.on Seharf's Furs, whose direc: 
tor Lin Schart is looking for the 
tight Qepartment stot tur fur- 
trinuned evening wear. Until a year 
ago. his cumpany dealt wholy and 
solely with furs, but at Ciera's arg. 
ing, did a teil rua in exotic satks, 
tumeés and brocades with luch fur 
toms. The evening wear has met 
with εἰμι, response, bat 
semi Wear buyers ehaysity the 
varmeadis as helouging to the tur 
buvery departiients and tur buyers 
alia it stauld) be {πὸ atluer wity 
anon Phe problem will probably 
be sabed bs boutique ΒΝ τα whe 
πων a teads ΠΕ for such 
speviahts ity, 

WHEN ALASKA and Sporthite 
aicrgeab at car the ΠΡ] plan wis 
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Dorin Frankfurt: DORINA'S jaunty blouson mini dresc and tight courdinated pants; GABL MODEL's striped and 
panelled boucle coat with co-ordinated ribbed Anichers and turtleneck sweater. 


id fe i 
(Above) GUY FULOP's highly detailed sensuous snedes (left) and NIBA's co-ordinated print volume silhouette 
classics designed by Gideon Oberson. Below (left to right) — TERRA's Baroque inspired jogging suit designed by 
Oded Gera; sexy GOTTEX rocky set from summer 84. Previews designed by Leah Gottlieb: and ALASKA SPOR- 
TLIFE's chintz/flannel ca-ordinates with Russian style shirt, Warn over luase Japanese trousers 
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fo continue to run two separate 
operations under the one ruof, Ex- 
perience has proved that a merger 
should go all the way. Instead ol 
competing with itself, as it more or 
less did last summer, Alaska 
Sporttife has rallied its torees lor # 
large extensive range which in- 
eludes the identifying lines of both 
cumpanies plus many ¢Atras. No- 
hohsense sportswear is displayed 
side by side with ullra-feminine 
paisicy prints with petticoat skirts, 
tugged stripes, mini checks, super- 
suede, denim, fake fur, brushed 
drill, shiny chintz, salt thimnel, ef al. 
The collection of contrasts con- 
ceived by Talia Burch and bsther 
Baruch incorporates classics, 
romantics, American pioncer, town 
and country, buroque, survival and 
ethnics in full-blown and narrowed 
styling, with many reversibles in 
Sporty ind survival stories. 


THE TENDENCY (0 let it all hung 
out is contagious. “We now hive ἢ 
range to please everyone” says 
Niba's Oscat Efrony. “Taday we 
have to please mail order houses, 
department stores, bowliques, 
teenagers and sporiswear buyers. 
We can only compete with out- 
Standing materials und designs,” 
Designers Gideon Obderson und Jen- 
ny B. huve heen busy putting unew 
face on the Niba image. The 
traditional Niba voiles and bunlons 
are still there for German customers 
who've been buying them for yeurs 
und are not about to change, but 
they pale into insignificance 
alongside the jaunty sportswear and 
shimmering evening wear, Nib 
had tremendous sticeess with ils Τὰ ὁ 
subsidiary, ἃ juint: venture with 
last year and mey- 
ἴαμα tte rsyriel pace. The sat, 
ΜΕΡῚΣ clathes, allimprinted et appli- 
que with (he Oberson hate paved 
the way for the big breakdieugh in 
the Nits production line. Among 
the big Hits this season shuuld he co- 
ondinatied imitvion tur and leather 
in which the coffee brown leather 
look as dressed up with cop quality 
fake leapard skin. Also in the 
younger range of shiny jubrics are 
wtra bright fire-engine red bomber 
jackets ind pants with prints und 
checks. Efrony is confident that 
Niba will do’much better than its 
1981 exports of $3,150,000. “The 
situation is not quite as critical us 
People make aut" he claims. “What 
is critical is the drop in the 
number of Fashion Week partici- 
pants, because it discourages buyers 
from coming.” 


ADAM & EVE'S Raya Jonas 
develops ἃ younger spirit as the 
years go by. Anyone looking at the 
bright, cheerful, young-at-heart col- 
lection will find it difficult to believe 
that the woman who designed it is 
approaching her 70th birthday. 
Rich in tapestry print vetours and 
corduroys, it is the embodiment of 
femininity with flowing silky spotted 
blouses, fitted vests, billowing ruf- 
fled, tiered and layered skirts, 
ruched over-shirts, cape sleeves and 
tailored jackets, Nothing captures 
the opulence of yesteryear with the 
sume degree of success as printed 
mini-cord and velour, The Adam & 
Eve collection says it all. 


TWO DISTINCT lines — the ultra- 
feminine and the ultra sporty — for- 
mulate the compact Papco velour 
collection in which the former 
group wus designed by Miri Shalir 
und the latter by Dana Kalz- 
Flakowitz. The predominant colour 
in both is a very deep midnight blue 
which does [ull justice to the plush 
texture of the fabric which 1s also 


{Continued on page 13) 
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Egyptian sequence of last summer? Did you dash 
out to buy her space man’ look in transparent 
plastic? Wait until you see her current thoughts 
for cruise and beach wear for 1982 — soft, 
towelling jogging suits linked to bikinis in 
brightest blues, reds, whites. ‘We're putting 
sporty sportswear back into bathing suits,’ is the 
way she describes her work. Her newest nautical 
look is ‘not for yachts, but for working sailors’, 
she stresses. She knows exactly what's going on 
in the world today, and has her finger on the 
pulse of the latest inclination. Ideas are 
translated into facts and designed into 
fabrics which will be cut and worked 
into the 300 separate items of the ‘82 collection, 
all ready to be mixed and matched according 
to the individual buyer's needs and wishes. 
Whatever your mood, whatever your fancy, you can be 
sure — GOTTEX has the suit to suit you. 


THE GOTTEX story began 25 years ago in alittle 
back street in Tel Aviv, with the appearance of a 
simple black and white cotton-elastic polka 
dotted bathing suit. This was the start 
of a world-famous firm — ‘the most 
prestigious producer of swim: and beachwear In the 
world’, as the New York Times described it. 
GOTTEX's meteoric success is due to one woman: 
Lea Gottlieb. Newspaper articles have taken to 
calling her ‘Lady Gottlieb’, due to her quiet, 
gentlewomanly manner — and to the fact that she 
is the heart and soul of this flourishing 
international firm. Not only is she guide and 
mentor to GOTTEX, the mother of two ᾿ 
jaughters, both 100 per cent GOTTEX-involved, 
1 too, but she is also the creator of the 
‘glorious designs.on which GOTTEX fame is based. 
Glowing prints, brilliant colours, vivid and 
versatile outfits, all have led to making 
GOTTEX the leading leisure wear firm Itis. 
_ GOTTEX fashion shows are the talk of the 
world’s capitals; the windows of the world's most 
famous stores regularly feature GOTTEX wear; 
leading fashion magazines show GOTTEX 
throughout the season. Lea Gottlieb, has been the recipient 
of many awards — this year she has been selected 
as designer of the year at the Diisseldorf Igedo fair. 
Over 1,000 people work at GOTTEX; over a million 
women the world around buy a GOTTEX garment 
each year. Film stars, politicians, royalty and 
women of taste wear the products of 
Mrs. Gottlleb’s imagination. Subjects are culled 
from here, there and everywhere — a painting, an 
event, a flower, a mood, an art theme; all are 
used in her designs. Were you excited by her 


Lea Cottlleb 
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THE RISING STATUS of duftecens 
and velours in the fashion pop- 
ularity polls, threatened to put cur- 
duroy, ance a favourite winter 
fabric, in the shade. But the fashion 
roundabout is coming full circle and 
corduroy figures prominently in the 
ranks of the revivals, Some firms ure 
using printed corduroy, and others 
are combining solid colours with 
other fabrics to enhance the rich 
corduroy texture. 

Bulgarian-born Lily Darwish, the 
πεῖν resident designer at ATA, oc- 
οἰκί παν combines corduroy with 
polyurethane or Nannel, but for the 
most part, she prefers a cih-play, 
with the fabric running vertically, 
hurizontally und diagonally in any 
single item of clothing. The 100 per 
cent colton 8 and 6 wile corduroy ix 
produced by ATA asare the flannel 
plaids which represent the secoad 
taparuiat dabric ia the ATA callec 
tion. The plaids come in lunge and 
ainall cheeks, und there is ἃ smitller 
selection of brushed cottan stripes, 

Darwish lus concentrated on two 
key themes - Sherlock Holmes und 
the American pioneers with updated 
inmterpretilions of percriniaf husics, 
Although ATA is moving more 
towards fashion per se, its bread and 
butter tiges for farge volume buyers 
such as Marks and Spencer, must 
renin in the forefront. [n fact, un- 
der the terms of her contract, Dur 
vish has to travel to London at least 
twice a year to consult with M δὲ 5 
on shapes which have the hest sales 
future. 

Cunfining though this may he toa 
designer of Durwish's scope and 
huckground, she nonetheless revels 
in the challenge of designing clothes 
which are sufficiently basic fur M ἃ 
δ, yet simultaneously {nshionable 
enough lo attract the attention of 
smatler retail outlets, 


{11 creativas desngned by Lily Darwith - (above) slightly baggy corduroy pants and caped jacket teamed with high-necked 
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Living in Tel Aviv, Darwish told 
her employers that she was nat 
prepared lo make the tiring 
journeys to and (eam Kiryat Ata 
several times a week, She now 
spends one day a week in Kiryal 
Ata, and three days a week in the 
Tel Aviv studio ATA has opened for 
her. 


HER TASK IS made easicr by the 
presence of ATA's veteran Design 
Director and Co-ordinator Ruphue) 
Elcoy who approves her designs, 
fumiltiacizes himself with every 
detail and oversees production. 
Darwish sings Elroy's praises to 
whomever will listen, Wary at first 
of treading on Elroy's tues, Darwish 
was pleasantly surprised to discover 
that Elray was always prepared to 
move over and make room for ane 
nlore and that he was not inclined to 
blow his awn trumpet, “He has eal: 
ly been a backbone of support and 
envourdgentent” she sys. "He is 
always cults and considerate und 
nothing ever Musters him." 

Flroy is not the heavy-handed ud- 
mimsirator, and can be swayed by a 
good argument. If he and Darwish 
are at odds about cut or detail in 
any of her creations, he gives her all 
the leeway she wants (Ὁ present her 
vise, und frequently goes along with 
her request. 

Darwish is thrilled to be working 
in a fully vertical production plant 
because it means that she cun get 
colours to her exact specifications 
and there is no danger of any shor- 
tige in materials. 

Her corduroy colour chart is 
black, off-white, storm blue, rust, 
twee bark, lavender and burgundy. 
The cheeks and stripes in the 
brushed cottons are co-ordinated to 
niattch, with storm blue and rust as 
the dominants. 
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Greer Fay Cashman 


From a viewer's standpoint, 
Darwish is ut her most creative in 
the range of vests and waist coats, 
Borrowing from the bar-tenders' 
outfits of the Old West, she very 
successfully presents us near lo 
authentic as possible a version of 
the pioneer look in double breasted 
waist couts with straight backs and 
pointed fronts, Fitting close to the 
body, they look great with full- 
sleeved, ruffled shirts and narrowed 
corduroy pants, 

Conscious that wing-sleeved 
blouses may also require an over- 
girment, Darwish has a 
geometrically cut, square shaped 


bution through vest, with low-cut 
urm-holes designed to show wing 
sleeves ut their best, 

Blazers and jackets range from 
the pure classic to the romantic in 
single and double breasted choices. 
The Sherlock Holmes editions have 
cither polyurethane or fannel lined 
corduroy capes. The more roman- 
tic styles include details such as in- 
verted back pleats, Elizabethan 
yokes and ruffied collars. 

Dresses and blouses abound with 
large and small plaid pattern plays 
und feature bib apron fronts, tiers, 
fritis and of course the ever present 
shawl which every American 
pioneering woman had in her trunk 
ar closet. 


FASHION IS STILL as yet a small 
part of ATA’s export revenue. The 
compuny makes the bulk of its 
profits from textiles. Amnon Mol- 
lar, ATA’s Deputy Managing 
Director, und the only member of 
the campany's founding family still 
working at the plant, says that ex- 
ports for the past two years have 
remained stable at $10 million. 
There was no growth due to the 
economic slump in ATA's muin 
markets, but this year ATA is mak- 
ing ἃ cancerted effort to find new 
openings for its merchandise in 
Europe and the U.S. Mollar is 
reserved about making predictions 
as to whether or not ATA will in- 
Crease its exports in 1982. "It's too 
varly to tell” he suys. “We're took- 
ing for business and our sules will 
basically be volume sales." 

Asked why ATA which his for so 
long heen indentified with pure 
basics is moving more into fashion, 
Mollar replies, “we can no longer 
compete i basics because the Far 
East, Central Europe, Greece and 
Spain can produce basics at u 


cheaper price. [In our line of 
business, we can't compete solely 
on a price basis, Price should be a 
consideration, but not the only con- 


sideration. Qualily and fashion also ὦ 


have to be taken into account," 

Mollar surmises that ATA wil! 
probably be producing more RTW 
items in the future than it did in the 
past, “but so far, nothing is crystal- 
lized.” 

Meanwhile to keep itself in a 
competitive position, ATA is buying 
up new equipment for better and 
cheaper production. Among the 
largest fashion and textile 
employers in the country, ATA lo- 
day has u work force numbering 
2,700 people. 

ATA‘s tnuin thrust for Fashion 
Week is in the sphere of ladies’ 
wear, The company also manufac- 
tures men's wear and children's 
wear. The latter is also being 
designed by Darwish. 


A DESIGNER SINCE 1963, 
Darwish was born into a clothing in- 
dustry family which manufactured 
hose and underwear, along lines 
similar to those of Lodzia, whose 
main shareholder is the Eisenberg 
group which also has the controtling 
interest in ATA. Darwish studied 
fashion drawing as a-hobby, while 
her two sons were in kindergarten, 
and later enrolled in ἃ fushion 
course ‘conducted hy the Isract Ea- 
port [nstitute. In #966, she won a 
fashion design competition spon- 
sored by the [Ef and was for many 
years the resident designer at 
Alaska, freelancing simuttaneously 
for other fashion categories. 
Darwish likes to exercise her 
imagination and hus never worked 
solely for one firm. The second cal- 
lection curd up her sleeve this 
season is that of Barbour. 


laid flannel Shirt with belt in the same flannel pattern. (Botton left Lo right) 


CfPwhite corduruy peplam over huct with raffled V voke contrasts with prairie shawl and full shirt in’ large flannel checks; “lines Striped flaunel shirt and tunic with white relief highlights and how ties paircd 
with co-ordinated corduroy pants: layered look in variegated flannel checks tapped by geometrically cut corduroy vest, in dark hued contrast. 
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Bank Hapoalim is “in fashion", and we have been 
since the birth of this dynamic industry in Israel. 


Bank Hapoalim has contributed to the growth of 
many of Israel's major fashion manufacturers, 
supporting them in their successful move into the 


world’s top fashion markets. 


And as our clients have grown, so have we. Bank 
Hapoalim is now an international scale bank, 
ranking among the largest in the world, with a 
network of branches, offices and subsidiaries in 


major financial centers. 


When you do business with Israel, do it with us. 


HEE 


The Bank That's 


w“ 


, 
: 


New York-Los Angeles q 
Chicage-Philadeiphia - 
Miami-Boston-Toronto- ᾿ . | 
Montreal-London 

Manchester:Paris 

Zurich-Luxembourg 

Buenos Aires-Sao Paulo 

Caracas:-Mexico City 

Montevideo: Punta del Este 

Panama City:Cayman Islands 


And over 330 branches of the group in israel. 
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Above. Beged Or's new basque jacket and classic coar with genuine fur trims designed by Oded Gera, Lower left, sporty 
casual co-ordinates far her and him from the Ligat collection and (right) Qunan's bulky knit duffle jacket. 
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AN UNDERWEAR factory and a 

shoe-manufacturing plant to add to 

its growing list of subsidiaries, and 

Polgnt enterprises will have the 

whole fashion industry sewn up. 

That's just about all that's missing 

from the diverse Polgat production 

lines, Polgat has mushroomed in the 
past three years, buying out Lena 

Knitwear (o merge with Ouman; 

taking over Beged Or leather 

fashions; purchasing the Frine 

Lingerie concern now ‘operating un- 

der the name of Jerulin Lingerie 

Ltd; incorporating three Beged Or 

retail outlets, and a relatively new 

Iwanir store in its network of shops 

across the country; setting up.a 

Ludy Bngir pleating factory in 

Jerusalem and most recently 

Jaunching into the manufacture of 

leather belts, cloth belts, witist 

bands and covered buttons. The 
newest ucquisition, Amig-Nappa, is 
based in Jerusalem and currently 
supplies the other Polgat fuctories. 

In due course, it will probably sup- 

ply other local and overseas com- 

panies. 

Polgat manufacturing concerns 
now include: 

* Polgat Woollen Industries Ltd, 
the nucleus of the whole opera- 
tion, spinning, weaving and dye- 
ing its own yarns and fabrics in 
wool, cotton and synthetic 
blends; 

* Australian Wool Industries, 
located in Ashdod and con- 
sidered to be one of the most 
modern combing plants of its 
kind in the world; 

vw ~Ligat Industries, Kiryat Gat, 
producers of fashion-oriented 
Sportswear and leisurewear for 
men, women and children; 

* = The Bagir Group, established in 
1969, headquartered in Kiryat 
Gal, producing Bagir and Lady 
Bagir suits, jackets, pants, vests 
and skirts, with three subsidiary 
Companies in Jerusalem — Lady 
Bagir pleated skirts, Jerulin 
manufacturers of cotion/- 
polyester sleepwear and robes, 
and Amig Nappa. 

ἃ Ouman Lena, Israel's largest 
knitwear manufacturer with 
plants in Ofakim, Kiryat Gat, Or 
Yehuda and B'nei Brak; 

* Beged Or in Migdal Ha'Emek,. 

Bogir, Ligat and Ouman all 
manufacture their products from 
raw materials supplied by the parent 

company. . 

Jerulin is now adding to its range 
with a line of ladies’ blouses which 
will be seen at a gala World of 
Polgat fashion show on the opening 
night of Fashion Week in the Grand 
Ballroom of the Tel Aviv Hilton. 
Co-ordinated by Boged Or designer 
Oded Gera, the show will feature 
Bagir, Lady Bagir, Ligat, Ouman, 


Beged Or and Amig Nappa 
highlights paraded by 36 models. 
This will be the only fashion show 
within the framework of Fashion 
Week. Lack of budget has curtailed 
the group show which used to be a 
regular feature of Fashion Weck 
openings. But the variety in the 
Polgat show from bedroom attire to 
the luxury of suede velour, will cer- 
tainly give viewers something to see. 


BEGED OR, the Polgat showcuse, 
will earn the loudest applause for 
sensational styling in the softest, 
most sensuous pliable nappas and 
suede velours. The February | issue 
of Time magazine ran a feature on 
the new craze for leather, illustrated 
with samples by sume of Anverica's 
top designers who ure now enthus- 
ing that anything which cin be done 
with fabric can also be done with 
leather. 

This is no news to Israel's leather 
industry which has been proving 
this point for at Jeast five yedrs, and 
certainly all the leather groups on 
display ul Fashion Week can give 
the Americans a run for their 
money in quality and style, 


GERA WAS OUT of the country 
when his collection was 
photographed at Jerusalem's King 
David hotel by Yaki Halperin, But 
his design team was on hand lo 
supervise the proceedings and to 
keep models Sarit Damir, Tami Ben 
Ami, Ilana Shoshan and Nir Ben 
Yehoshua in good spirits. {1 was no 
picnic working under hot lights in 
the heated hotel for a 12 hour 
photo session, but the gurments 
were 50 exquisite, that except for 
removing their shoes to ease their 
tired feet, the models took it all 
without complaint. Every now and 
again someone groaned about per- 
spiration seeping through their 
make-up, but otherwise everything 
seemed to go along swimmingly. 

Grouped into the new classics, 
the opulent romantics, sporty and 
survival, the collection is highly 
detailed with softly falling drapes. 
pleated skirts, puffed and pleated 
sleeves, overlapping collars, ruffles, 
shirring, quilting in vivid reds, com- 
pelling purple. inky blue, luxurious 
greens, mocha, chocolate, russel, 
tobacco, beige and blacks. Layered 
itéms cut on geometric lines feature 
snap off detachables. ᾿ 


OUMAN'S angora, lambswool, 
shetlands and acrylics in jacquards 
and fancy knits appear in sporty 
classics and romantic two and three 
piece ensembles. 

The all-wool Bagir and Lady 
Bagir collections, with their impec- 


cable tailored elegance are timeless, 


and this season, Lady Bagir is show- 
ing more pleated skirts with more 
pleat variations than ever before. 
The pleat factory in Jerusalem 
produces 1,000 skirts per day. 
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“Lady Bagir is one of the top sup- 
pliers of pleated skirts to Germany 
and the U.K," says Oded Drory, 
manager of the pleat tactory. 

Drory is justifiably proud of the 
achievements of his plunt whieh in 
only one year of operation exported 
$8 million worth of skirts. The fie- 
tory hus 170 employees, hall’ of 
whom are Arabs, including those in 
high administrative positions, Sixty 
per cent uf Ihe Arab employees are 
male, which is rare inthe fashion in- 
dustry, All employees receive oan- 
the-jub taining, and every garment 
is stthjected to stringent quality con- 
trol, with at least three separate in- 
spections during urious stages of 
productiun, 

Drory warns that natural fibres 
cannut be permanently pleated. 
There must be a synthetic content 
of at least 55 per cent for permanent 
pleating. Pleated skirts cannot be 
shortened from the hem, no matter 
what the sales person in the shup 
may tell you, The only way to 
shorten a pleated skirt is by remov- 
ing the waist band, and cutting from 
the top. Actually, the right way to 
do it, is to tear the Fabric. “All 
fabrics tor pleated skirts must be 
torn and not cut" emphasizes 
Drory, because exactitude is so im- 
portant, and tearing guarantees that 
the line will follow the weave. 
Striped and checked fabrics are 
folded into cardboard plestters and 
are then put in an Autoclub pleating 
oven. For plain fabrics, Lady Bagir 
has a computerized pleating mu- 
chine manufactured by Clerive 
of ftaly which can he programmed 
to do knite plestls, box pleats, rin- 
dom pleats and inverted pleats 
without any limitations on any skirt. 


Lait Bagir's new wool jackets and pleated skirts (lef) and derulin's jaunty sleepwear great fur morning exervises. 


Drory maintains that there ure only 
10 machines of this kind in the 
world. 

The machine is also used to pleat 


fabric utilized in the manufacduire of 


Jerulin blouses. 
A separate πέσ} of peuply works 


in exch stage of production. The 
cardboard pieiters are worked our 
in the factory. One lean tears (he 
cloth, another averlucks one side of 
the cloth, a third pleats the fabric; 
yel amother works on linings. The 
fined skirts are then passed on to the 
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people responsible tur inserting in- 
visible zips. Then come the waist 
binds and hooks, and then the 
quality. τ] Ὁ] division whieh is 
only Δ few steps away trom a con- 
edointhe entrance al the 
ἐς have ne sborage’ says 


Delta | 


is nol in Israel,no. 3 
in Europe and only 5 


Delta Textile Co.Ltd. is Europe's 3rd 
«fargest men's and boys' underwear 
manufacturer and Israel's largest tricot exporter with almost all its 
Production (1.7 million units every month) going to the comnion 
market, The production range — all of 10086: super combed cotton 
(basic items and exclusive qualityjincludes men's and boy s'underwear, 
men'sand children's T-shirts (both long and short sleeves}, high 
quality ladies underwear, ladies’ T-shirt and tops, 

Delta Textile Co. Lid. 14 Ben-Yehuda St. Tel-Aviv, 63802. Phone: 
03-294311-5, Telex: 341607, Cables: DELT, ΤΑ. 


years 


ADDRESSES OF DELTA OFFICES ABROAD 


ENGLAND Delta Textiles (London)Ltd. 22/42 Wharf Road, London 
NI 7SQ Τεῖ. 250-4181 (Code 00441), Tix.: 896728 LONOCP 


FRANCE Delta France Lid, 15 Rue Rabelais 93403 St. Quen 
Tel: 2513240 (Code 00331), Tix.; 280387 DELTF. 


WEST GERMANY Dalet Germany, 2 Giebel Strasse, 5000 Kéln 41 


Delta Textile Isract is the τοῖα supple 
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Drory. “Everything we make goes 
straight out for export.” 

Polgat was founded on princi- 
ples of quality and planned growth, 
and has thus been able to maintain 
fantastic unnuat increases in 
profitability, The largest textile and 
fushiun concern in the country, 
Polgat also ranks ameng the lop in- 
dustrial enlerprises. 

Kiryat ‘Gat virtually owes its ex- 
istence w= Polgat, and Jerusalem 
which was never really considered 
to he an induotrial zone, naw baasls 
three Polgiut tactaries. Develup- 
ment towns such as Or Yehuda und 
Olakim also owe a lot to Pulgat for 
creating employment outlets, 

While other factories are laying 
aff workers, Palpal takes more on, 
and Coday employs well over 5,000 
people, 

Somewhere along the line, the 
Polluk family has discovered the 
secret for combining Zionist 
ideology with woud business sense. 
Perhaps Palgat will eventually be 
the saving gritee of places such as 
Yerohum, tHlaifau, Afula, Bet Shean 
and Dimona where unemployment 
lines ure growing longer, Maybe 
Lady Bagir will branch into dresses 
(a possibility already considered by 
Polgatfu: year ago), or maybe the 
potential of the American market 
will help Polgat to double ils export 
lines, thus requiring the acquisition 
wf more phints, more equipment 
and more labour, 

If Palgat continues the way it's 
been going, wha kaaws, (sesel, 
which is one of the smallest 
countries 11 the world. may end up 
with ane at the biggest fashion cons 
glomerates inthe work, 

Anvihing os posmble, 
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IN THE bitchy, cut-throat world of 
fashion, it's rare to find someone 
who is neither bud-mouthed hy 
anyone else nor ever says anything 
derogatory about the competition, 
“W hy be bitchy when it doesn't cost 
unything lo be nice?" suys Leu 
Schwarz, the glamorous Bennet cx- 
Port manager, Statuesque and still 
Wilh the vitil, attractive vigour of 
youth, Schware cunning uround in 
shin-tight pants and a loose tunic 
top, with her blonde ringlets caught 
in a pony tail, hardly conveys the 
impression of a 50 year old grand- 
mother, 

Blessed with a disposition which 
mateher her looks, she radiates 
waraith and sunshine, oad her span- 
fancous cheerful smite can- ease 
fnyane out af the doldrums πὸ mat- 
fer whut the reason fur their gloom. 

A succesful fashion model for 
almost half her life-time, she is still 
ia high demand, but these ditys 
confines herself to showing gur- 
meats on the hanger and not on her 
hady. 

i chwar? never sought to be a 
model, Married not long uter leav- 
ing school, her idea of a varcer 
centred around wife and mother, 
Visiting a factory one day with hee 
small son in tow, she was offered a 
Job as house model. Sameone cise 
may have been thrilled, but ail 
Schwarz could think of was how ἀρ- 
palling i would be to have a 
stranger look afler her child while 
she was al work, She declined until 
her sen vas old enough τε ge τῷ 
svhoul 
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Her career started at Elanit 
where she was both house model 
and salesperson, She stayed with 
Elanit for 19 years, leaving only 
becuuse the company went out of 
business. She was simultaneously a 


model “for everything from soup to: 


diumonds” and frequently travelled 
abroad to show off Israeli fashions 
in Europe und America, She es- 
tiniies that she made some 70 
overseus trips in this capacity before 
deciding that she had had enough. 
Sometimes she also had tw act as 
Spokesperson, because she was the 
only member of the {sraeli group 
whose English was sufficiently 
Fluent to get the message across, 
Although she retired from 
photogriphie and Tunway modelling 
10 yeurs ago, the management at 
Elanit would not agree to [οἱ her 
stop inodelling for them. Looking 
back on her duat role, she says that 
it was very tough because the job 
demanded that she be α split per- 
sonality. Only seconds aftershe had 
parnded τι range of garments for a 
buyer for whose benefit she had to 
turn on all her charm, she would 
have to sit down and talk business. 
Tt was gruelling, but she didn't pack 
it in, simply beeause she didn't have 
the aggressive fighting spirit to go 
out and look for something dse. At 
the height of her madelling career, 
she always thought that each assign- 
ment was the last, simply because 
she never went begging for jobs. "1 
ssorked hard, but it all came easy." 


WHEIEN ELANIT eventually folded 
Up, Schwarz was sure that her work- 
ing days were over, but she was 
“rong. When the word spread 
through the industry that she was 
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Sporty. wet look suit in printed Svuthetie fabric; and chintzy leather look knickers 
Paired with awl appliqued sweat shirt designed for Bennet by Tzvika Bar. 


available, she was flooded with of- 
fers, so miny in fact, that she found 
it difficult to make a choice. After a 
brief stint with Rikma, she joined 
the Bennet organization almost 
three years ago, but with the strict 
stipulation that she would never 
have to model anything. 


EXCEPT FOR the fact that she is 
no longer on public display, her life 
has not changed radically. She still 
travels abroad and thoroughly en- 
joys meeting new people. 

Bennet has recently revamped 
and extended its operations, thus 
providing her with Opportunity to 
work in local as well as overseas 
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sales. “It's easier to sell in Israel” 
she says, “because people are not as 
price conscious as they are in 
Europe,” Intensely involved with 
Bennet's market promotion in 
Israel, she comes into frequent con- 
tact with department store buyers 
and is looking forward to summer 
when Bennet will launch a big 
Promotional campaign with a series 
of major, fashion shows in its 
redecorated and now prestigious 


factory premises. 


Right now, she is concentrating 
on selling Bennet's new winter col- 
lection for export and summer col- 
lection for local distribution, “So 
much is happening so fast” she says, 
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“that T can't keep track of time." 
She even forgot her birthday in 
December, and the half-century 
milestone passed by her unnoticed, 
Her daughter-in-law threw α sur- 
prise party for her two weeks later 
— not just aselect famity gathering, 
but a huge bash with guests from all 
over, “It was like an episode of 
‘This is Your Life™ recalls Schwarz, 
There were people whom she knew 
socially and people with whom she 
had worked...some whom she 
hadn't seen for years, 


THE CURRENT collection 
designed by Tzvika Bar, a Shenkar 
College graduate Previously as- 
sociated with Rikma, AIfi and 
Gingette, comprises mainly basics, 
with trendy fashion touches. “Tzvi- 
ka is a great designer. He really 
understands fashion,” enthuses 
Schwarz. Similar sentiments about 
Bar were expressed last summer by 
Gingette's Mina Zeelim. Schwarz 
praises his flexibility and his 
readiness to trim some of the details 
off a design to put it in a price 
category within buyers’ budgets. 
“Large volume buyers ure very 
price minded” this season states 
Schwarz. “They don't want gim- 
micks; they don't want too much 
fashion — just a ruffle here and 
there or a cross-over collar. They 
want something very basic, and if 
we introduce something very 
fashionable and somehow manage 
to keep it in the basic price range, 
they reject it.” 

In building its collection, Bennet 
hus remained constantly aware of 
Producing items “which the buyer 
can sell to the end consumer.” 
There are some sophisticated tines 
in chiffons, crepes and crushed 
velours, but for the main part, 
silhouettes are not too ample to 
become dated, : 

Schwarz does not come on with 
a heavy sales pitch. She doesn't 
need lo. The little slip on dress, the 
jacquard skirt and top and the clas- 
Sic sweater are going to be fashion 
stand-bys for along time to come. 

Bennet’s main lines include 
Sportsweiar and active sportswear in 
Pure cotton, wuol/polyester, plastic 
quilting with αι silk finish, brushed 
acrylic und synthetic silk. 

“Fashion touches," as Schwarz 
likes to call them, include asym- 
metric fustening, ruffled collars and 
shirt fronts, white lace Peter Pen 
collars altached to classic sweaters, 
gold appliques and embroidery on 
sweal shirts and dresses, quilted in- 
sets in wind-breakers and combina- 
tion prints. 

Bennet's largest export markels 
are Germany, Switzerland and the 
United Kingdom. The company ¢x- 
ported $1.5 million worth of 
merchandise in 1981, but Schwarz is 
confident that despite price 
resistance on the part of buyers and 
more cautious orders in terms of 
quantities, Bennet's exports in 1982 
Will increase to at least $2.2 million. 
Her forecast is based on an inten- 
sive marketing campaign and & 
determination to provide what 
buyers are looking for in fashion 
and price. So far, everything has 
come easy to Schwarz, and perhaps 
the pattern will follow in her desirs 
to upgrade sales, Schwarz has no 
guaranteed success formula, but 
when asked the secret of her own 
Success, she smiles impishly and 
Says, “Maybe, it's just that I never 


made any enemies." = 
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{Continued from page 6) 


hightighted by contrast insets and 
piping and generous use of gold, es- 
pecially for waist emphasis in the 
romantics. Royal red is another im- 
portant colour in the Papco collec- 
tion. 


EVEN THE tiny tots are Seiting a 
gold stake. Orpaz is trimming seams 
and pocket edges with gold or 
silver, and its range of jeans in- 
cludes silver flecked denim. A last 
season's best-seller of quilted 
tomper suits is being updated for 
winter. The pioneer look, so pop- 
ular in adult styling, is really cute in 
infants and children’s wear, with 
plaid trims on dungarees and 
pinafores with dungaree style bib 
and brace, 


MANUFACTURERS = and 
designers have really put themselves 
cut to please. The worse the state of 
the market, the wider the range of 
fashion offerings, Key themes for 
winter 82/83 arc: 
SURVIVAL — Rugged, outdoor 
looks with lots of volume in bulky 
blouson shapes and mititary cuts in 
earth and sky colours. 
AMERICAN PIONEER — 
Patchwork, stripes, large und small 
checks and floral prints in wide 
layered skirts, apran Ironts, squared 
and rounded yokes, fringed edgings 
und flounces, wide pleats. 

CITY SLICK — Pin stripes, bow 
ties, mannish tailoring, ruffed, full- 
sleeved blouses, litted vests, peplum 
Jackets over cloche skirts, 
RENAISSANCE — Baroque and 
Opera styling in exotic und ornate 
silks, velvets, velours, cordurays, 
brocades and taffetas. Sweeping 
cloaks, jabots, large fluted and flop- 
Py collars, leg-o-muiton, banded 
and slashed sleeves, panelled tunics, 
fitted bodices, blooniers, metallic 
and jewelled trims, incidental 
quilting. Dramatic colours such as 
damson, emerald, jade, vivid plr- 
ple, royal blue, rich gold, ochre, 
burnt sienna. 

ETHNIC — Russian, Asiatic and 
Gallic influences, High Chinese col- 
lars. Asyminetric etosures, Loose 
Japanese Pants. Tartans and tweeds, 
Ornate belts. Shawls. Shoulder 
details, 
ACTIVE LIFE STYLE — Jogging 
Suils, sweut shirts, wind breakers 
aud leg warmers in hrushed cottons, 
acrylics, chintz, polyamids und 
Itivot with hot prints, embroideries, 
appliques, Piping and blocks of con- 
(rast colours. 


JUDITH GOTFERIED of Gottex 
Teturned to Israel list week after 
showing the Gottex "83 preview col- 
lection in New York, with the good 
news that buyers have not tightened 
their belts in Tespect to placing 
orders with Israel's prestige fashion 
company. Orders are coming in so 
thick and fast, that Gottex has now 
Opened a production plant in New 
York, in addition to which it will 
nave several of its active sportswear 
lines made up under franchise in the 
5. Specialty items will continue to 
Manufactured in Israel under the 
Watchful eye of Leah Gottlieb. 
vening and sportswear lines 
Produced by Gottex solely for the 
local market, sold out in the shops 
Within leas than a month. Tourists 
μάν been begging to buy these 
tema in their countries of origin, 
 Joltex is seriously considering 
iciting up another factory alongside 
Ws existing Premises in Tel Aviv to 
facilitate expension of production | - 
Sapacity for export. The new plant 
l provide on the spotitraining for: 
in rs so that they can meet the 
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Yuu aod Danaya — way ahead .- 
everything... turning heads... 
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From raw skins to garments. 
Three factories producing 


leather, pelts/furs and garments. 
Factories: Petah Tikva, Tel. 03-912436, 907205 
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Bill Klass’ new spring shapes (lett) in Uny red floral print on black silk 
canght by ruffled band and melon shaped chemise similarly 


Isr aelis ar 
interesting thi 


crépe de Chine background — blouson dress 
handed. (Right) matte jersey drapes, in dramatic contrast. 


doing 


Diana Lerner writes from New York 


ONE OF AMERICA'S lop 
designers, his models are worn not 
only by the President and First Lady 
and Hollywood stars, but by work- 
ing men and women everywhere, In 
almost 30 years of heing in busi- 
ness, Indians-horn Bill Blass has 
Managed a range of articles that 
embrace men’s its well as women's 
fashions — cluthes. Voguepatterns, 
lingerie, jeans, men’s grooming 
gear, aidies’ hase, sheets and loweis, 
loungewear, scarves, perfume 
(through Revlon), even an 
tulomobile and now his lutest — 
chvecolates. 

Meeting Billi Blass in his 
showroom on Seventh Avenue, we 
asked hopefully whether his venture 
for Godiva chocolates Suggests a 
leaning toward the larger women's 
market. “Oh no," was the mirthless 
reply, And indeed at that moment 
ΜῈ saw two skinny silhouettes slink- 
ing out of the designer room where 
they had been for private consulta- 
lion and we recalled that our own 
slim, red-headed Batya Dissenchek 
had modelled Bill Blasses when 
she lived in Washington, D.C, 

We were introduced to the 
designer by his secretary, Sue Bluir, 
who knew all about The Jerusalem 
Post's Fashion Supplement, having 
formerly been married to a New 
Fork Times correspondent stationed 
in Israel. Sue remains enthusiastic 
about Jerusalem and our Israeli 
fashions, some of which she has 
modelled. 


“YOUR GOTTEX swimwear is in- 
ternationally famous, and probably 
number one in: the world,” Bill 
Blass declared. He had seen them 
nat only in the exclusive displays of 
Saks Fifth Avenue and 
Bloumingdales in New York, but in 
Sophisticated Fashion centres of the 
world that ho visits frequently. 
“We here know,” an aide added, 
“that you, in Esrael, are Producing 


Bill Blass 


many interesting things of your own 
and are firmly on the international 
fashion wave.” 


THE PROBLEM OF American 
designers, as others elsewhere, is to 
find good tailors, Blass observed. 
He employs a number of experts, 
many of them middle-aged, in- 
cluding “a Superb Jewish tuilor, 
whom it would be hard to replace,” 
Bill Biass deplored, 

He works only four months ahead 
and the collection he will be show- 
ing in May was Prepared last 
November, (israel designers and 
manufacturers must work a full year 
ahead.) He makes the sketches 
himself, They then go to the 
designers workroom to be made up 
in the different fabrics. When com- 
plete the dress or ensemble may sel! 
for anywhere from $800 to $6,500. 
However, his own less expensive 
versions of the chic fashions find 
their way into Popular-priced shops; 
one does not have to be movie star 
or millionaire to wear a Bill Blass 
down coat, sports shirt, dress, 
jewelry Piece or perfume. 

hat with the winters getting 
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colder and the energy crisis, furs ure 
coining in stronger than ever, this 
year. The down coat remains and 
boots will never go out of style, he 
predicts, 

Blass knows his customers and 
what he designs, he maintains, is a 
composite of men and women he 
knows and their life styles. 


THE DEFINITIVE American look 
is castnl, breezy, und designed for 
active life and the working woman. 
There is a defintely conservative 
mood in the U.S. today, with 
America's First Lady, Nancy 
Reagan a representative of this. 

Women who overdress want at- 
tention they cannot usually get in 
another way, The sume applies for 
men; after all, the mule of the 
species in the animal kingdom has 
always been the plumed gender, 
Blass points out. 

What about the little boy look? 
Does it detract from femininity? 

On the contrary, Blass counters, 
nothing is sexier on a woman than a 
man-tailored garment. Garbo, 
Dietrich, Crawford knew that: so do 
today's designers drawing inspira- 
lon from them. 


A FEW PREDICTIONS for Spring 
1982: Accents of white and bright 
red on blacks and navy. For Spring, 
Bill Blass hemlines have risen to 
above the knee, his evening looks 
are short and the new bubble- 
shaped chemise rivals the blouson 
style for the spotlight. There will be 
lots of black and white for daytime 
and an abundance of strict-tailored 
jackets over softly draped sarong 
skirts. A variety of different shapes 
and silhouettes will make waves. 


"ἴῃ fact in 1982 there are no rules; -. 


anything goes, he states. And with 


the rage for separates, even for - 
evening wear, you ate not likely to . . ᾿ 
find someone’ wearing the exact cag 


ensemble at a party. ᾿ -- 


ngs! 


decided that since Rogosin was one 
of the country’s ‘major: suppliers: of 
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apart from the rest of the fashion in- 
dustry. Basics were not her style 
and sophistication did not leave 
enough room for her unusual 
creativity. She had a fetish for dazzl- 
ing mono-prints and tongue-in- 
cheek appliques long before they 
became the rage. Her silhouettes 
were always extravagant and she 
was producing pantaloons and bat- 
wing sleeves before anyone else 
thought of adapting stage costumes 
for street wear. 

Today, Rachel Berezin of Bibat is 
in her element. Born for the Baro- 
que revival, she’s having a wonder- 
ful time with full-bodied velours, 
tich looking satins, down-soft flan- 
nels, and one of her favourite 
fabrics — tricot. Being Berezin, she 
has to be different when everyone 
else is doing her thing. While her 
competitors are going in for rich or- 


MIF's manntsh styles in combinations 
of pin-striped corduroy, small wool 
checks, tweed and striped Slannel. 
Note the emphasis on white dicky 
Sront, collar and cuffs. 


LONG-TIME ISRAEL Fashion 
Week watchers will note the 
absence of some familiar names in 
the list of participating companies. 
Some of the drop-outs have been 
replaced by newcomers such as Pro- 
Miss, a subsidiary of the Ashdod- 
based Rogosin Enterprises. 

Pro-Miss is a new name not just 
{o Fashion Weck, Established only 
ἃ year ago, it has already earned 
Substantial export revenues for ils 
Parent company, 

Rogosin Enterprises was set up 
Nearly a quarter of a century ago as 
the first factory in the then new 
development town of Ashdod. The 
fitst company in Isracl to produce 
synthetic yarns, it later branched 
into knitted textiles such as nylon, 
COtton/polyester, lycra, acrylics, 
etc, The company also produces in- 
dustrial fabrics for tyres, and all tyre 
manufacturing companies in Israel 


use Rogosin tyre cords. Rogosin’s, 
yarns, fashion and industrial textiles 


are exported to France, Rumania, 


"italy, Kenya, Ethiopia, Zambia, 


hodesia, Yugoslavia, Norway and 
Sweden. Exports for the past two 
consecutive years have been in the 
range of $15 million. 

twin Melzer, the company's 
largest shareholder, commutes four 


times a year between New York aiid 


Srael to introduce innovations and 
make sure that everything -is tui- 
ang smoothly, Ariel Stern, General 
manager of Rogosin Enterprises, 
also hails from the U.S. and runs 
the Company with an American 


forward-looking approach, -.. 


A year ago; Melzer “and: Stern 


rn 


Mate jewel and wine colours, 
Berezin’s collection, with the ex- 
ception of deep emerald, burgundy, 
topaz and black, is built around 
Paler hues such as dusty salmon 
pink, foggy blue and sand. 


There is an understated sense of 
luxury instead of the shricking 
Opulence of the stronger, brighter 
tones, Berezin loves reversibles with 
quilted jackets and vests, sometimes 
using two entirely different fabrics 
such as velour and flannel or velour 
and satin, and sometimes using 
plain tricot with gold printed tricot, 
adding satin appliques to one side 
and gold embroidery to the other. 

The collection: is designed for 
change of pace living. A sporty, 
flannel checked jacket is turned in- 


WAY BACK in the 1940s, Hol- 
lywood and European film directors 
realized that the easiest way to trans- 
form ἃ Bamin-featured heroine into 
4 sexually desirable woman, was to 
‘dress her in male clothing. There 
was always the inevitable scene in 
which the rake-thin startlet fell into 
a sireum, was drenched by a down- 
pour of rain or was caught in a 
snow-drift, only to be rescued by 
the gallant hero, who offered her 
the use of his shirt or pajamus while 
her own sodden garments were dry- 
ing by the fire, 

In her state of deshabille, the 
heroine lost her girl-next-door imuge, 
but developed an added dimension 
of femininity when clad in male 
garb. MIF’S Mira Shahar has 
capitalized on this effect, with a 
large segment of her collection 
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Pro-Mi 


synthetic fabrics, there was no 
reason to hold the company back 
from going a step further, namely 
into the production of fashion gar- 
ments. They initiated an export 
oriented trial run of 150,000 large 
size dresses, and did so well that 
there was no doubt among Rogosin 
insiders that a fashion subsidiary 
wos in the offing. 


THE SUBSIDIARY CAME into 
being four months ago, and was 
dubbed Pro-Miss, a play on words 
to indicate both the category of 
clientele and the anticipated bright 
future. 

Headquartered in Rehov Herzl, 
in the heart of Tel Aviv's garment 
district, Pro-Miss is staffed by a 
bright, alert team of people with 
loads of proven talent and ex- 
perience, Director Avishay Ham- 
burger, used to be local marketing 
manager for ATA, and before thet, 
was plant manager for Gibor. 
Designer Miki Shapira, a Bezalel 
graduate who is both a textile and 
fashion designer, has worked with 
top ranking companies in Israel and 
abroad. Vogue ard Basaar have 
featured her creations, : . 
“We've also got the best cutters 
and pattern makers inthe business" 
boasts Hamburger. Both he. and 
Shapird ylew Pro-Miss 25 0 kind of 
fashion adventure In which they.a) 
-donstanijy. making new discover! 
“L come from the World of ‘cotto! 
says Hambutger: referring i hi 
ΤᾺ background; and-Shepira 


ELITE 
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side out and immediately becomes 
suitable for cocktail and evening 
wear, Likewise the tricot. The solid 
side can be dressed up with jewelry, 
The printed side has a plush effect 
enhanced by the quilting. 

Velour pullovers have been 
feminised by ruffles and voluminous 
sleeves, and flannel overshirts 
develop a romantic appearance 
with strategically placed velour ap- 
pliques. 

Tops are paired with cloche skirts 
or pull-on knickers with deep, 
curved cuffs. 

The extensive range of co- 


erent 
Danit Landau 
ee 


based on 18th and 19th century 
American mid-west concepts. 
Fabrics hnve rugged textures, Styl- 
ing is ample to enable comfortuble 
movement, Munnish blazers, 
Jackets and pants are finished with 
leather trims in piping and 
patchwork. Classic striped and 
checked shirls take on on old- 
fashioned barbershop quartet ap- 
Pearance with huge white dicky 
fronls, or neat, white collars and 
cuffs, with bow-ties dangling from 
the collars, Wool, tweed, Mannet 
and corduroy are the dominant 
fabrics in shades of grey, turquoise, 
deep blue and bordeaux. 
Influences of early America's 
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Floating caftan with stem print 
designed by Miki Shapira. 


abashedly confesses - to having 
previously held ἃ snobbish bias 
against synthetic fabrics — “But 


now, I réaily ohjoy working with 


them.” She has introduced several 
new fabrics into the Rogosin range. 
‘Dyeing and priating were entrusted 


to Argaman. ; 


-- NEARLY ALL’ the ‘fabrics: con- 
- tained in-the RTW collection were 
osin Mills. Some, 
10 per ‘cent were ‘imported from: 


knitted in the Rog 


but future there ‘will be 


ordinates also includes imitation 
silk blouses with cascades of ruffles. 


BEREZIN is using lop-grade 
fabrics, an essential factor in Baro- 
que styling, because inferior fabrics 
make for atawdry impression. Fond 
of experimenting with prints, 
Berezin has succeeded in giving 
satin the look of moire. The perfec- 
tion of this print enables her fo 
lower production costs without 
sacrificing an extravagant concept. 

A variation of this print theme is 
seen in satin waistcoats with bold 
lyre prints running the full length of 
the bodice, 

Whereas in the past, Bibat lines 
were considered to be more suitable 
for boutiques than department 


manmnish 


diverse immigrant populations are 
detectable in some of the softer, 
more romantic lines such as ruffled 
choir boy shirts, blouses which look 
as if they have come struight from 
the steppes of Russia and layered, 
wide-plented billowing skirts typical 
of these worn in Central European 
farming communities. There are 
also the zouave puntaloons gathered 
into a tight band below the knee, 
which were popular ut the end of 
last century. Former fushion tuboos 
have been laid to rest, giving way to 
uwhole new world of combinations 
in co-ordinates, For instance, tiny 
checked wool cuffed pants are 
leamed with a tweed jacket and 
striped shirts. A MIF pants suit 
features ἃ wool check jacket with 
pin-stripe corduray sleeves und 
cuff-less pants. A striped blouson 


no necessity ‘for imports, because 
production will be planned well 
ahead of time. 

Hamburger and Shapira are con- 
vinced that the market potential for 
Pro-Miss is enormous, especially 
because pin-tucks, pleats, drapes 
and frilis are today's fashion hall- 
marks. Cotton, silk and wool, un- 
like synthetics, are not drip-dry 
fabrics, and irrespective of how 
carefully they're handled, they must 
aill succumb to the iron. Pressing 
all those pleats and ruffles into 
place takes ages and hikes up, the 
electricity bill. Synthetics don’t 
need to be pressed. They retain 
their wrinkle-free shape and texture 
whether hand or machine washed, 
and what's more, they dry much 
faster. They are also much lighter in 
weight and take up less room in suit- 
cases, 

Shapira's free flowing tunics, 
dresses and pants in earth and sky 
tonings are largely reminiscent of 


.the Greek and Roman empires, 


with tapestry prints, early 
Americana and Russias peasantry a 
little closer in time,’ interspersing 
the toga images, 

- According to Shapira, historic, 
more than purely ethnic, folklore, 
now dictates the fashion. scene, 
There's no n¢ed to sttidy fashion 
magazines to-see what's coming 
next. All ons hua to do 15 to keep 
‘tabs on costuine exhibitions at New 


‘York's Metropolitan’ Museum.. 
“There's an 18th century exhibition 
‘on view -at the. sim “at: the: 


FOR SEASON after season her ἢ 
fashion eccentricities set her slightly Ὶ Or Γ 


Blbat's cherub print on black satin 
evening suit 


stores, the new trend will un- 
doubtedly open -wider markets, 


blouse is worn with tweed 
pantaloons. 


moment" says Shapiru, “and I'm 
willing to bet that it will set the 
guidelines for next seasons fashion, 
“Don't forget that it's. Diana 
Vrecland who stages these exhibi- 
tions. She's really the one who's cal- 
ling the fashion tune." 


AFTER YEARS of unisex (which is 
Sul net about to make a final exit), 
there is something delightfully 
refreshing about the return of 
romantic fashion concepts, and yet 
they don't quite fit in with modern 
life-styles. Shapira opines that no 
matter how liberated a woman may 
be, she still likes to wear clothes 
which express her femininity, es- 
pecially in an age of high 
technology. it's her way of not be- 
ing overwhelmed by the environ- 
ment. 

“It's with femininity in mind that 
Shapira has conjured up new 
Impressons of shawls attached at 
one end to the neckline or bodice to 
be draped as a graceful cowl or to - 
be worn as a loose-filting head. 
scarf, gently framing the face, 
Bodices, shirred from the shoulder 
lines and triple ruched jabots 
together with flowing sleeves A 
gathered tightly at the wrists are 
also part of romance nouveau. : 

Most of the Pro-Miss dresses and .- 
tunes are styled in floating trapeze - 


siltouettes and can be worn beled ὁ ΄ 


or unbelted. The advantage of this is 
that weight or gain docs not 


garment from continuing to wearit.: | 


The only difference may be that the. -" ° 
belt is drawn in more.‘iround the. 


waist, or comes off :aliogether to. . 
8. 8. tury bulges 


preclude the Gwner‘of-a' Pro-Miss. |" 


